5 Ways Digital Signage
Helps Retailers Captivate
Returning Customers
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Draw shoppers’ attention to new retail experiences.
Research shows that digital displays capture people’s attention
significantly more than static signs such as posters. While many large
businesses already use digital displays to attract new customers, small to
medium businesses have been slower adopters.
As shoppers begin to return to brick and mortar stores, retailers now have
an excellent opportunity to attract new, loyal buyers ready to explore
their offerings.
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Enhance the shopping environment to boost sales.
Retailers need a hassle-free and cost-effective way to visually communicate
with their customers about product and key brand messaging. Retailers
can use digital signage to create custom content to promote their business
and advertise specials quickly and easily, even while streaming live TV or
content. In fact, digital signage is shown to increase sales by more
than 30%.
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Reduce the experience of in-between moments.
Only a certain proportion of a shopper’s retail experience is spent browsing
the shelves. A significant proportion is also spent queueing for payment
or waiting to conduct exchanges or returns. Effective and engaging digital
signage can help minimize perceived wait times.
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Upload content easily, and keep displays active for longer.
Built for up to 24/7 operating times, high-performance displays from
Samsung are easy to set up, providing endless capabilities to display and
promote custom content throughout a business.
With DIY content management systems and intuitive apps, business
owners can create and upload dynamic, eye-catching content to multiple
TVs from their smartphone or tablet. Meanwhile, built-in tuners, multiple
input ports and compatibility with third-party content ensure total control
over the broadcast landscape.
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Crystal-clear displays for every lighting environment.
Regular displays can struggle to compete with ambient light, particularly
on sunny days. Resolution may also be sub-optimal and leave messaging
difficult to read. With UHD display and 4K processing, premium display
solutions help retailers display brilliant content throughout their store, or
outside of it.

Learn more about digital signage
solutions from Samsung.

Leverage impactful digital displays that will captivate customers and create lasting impressions.
Learn more
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